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Profile

Julian Wright is the Lim Chong Yah Professor in the Department of Economics at the National University of
Singapore. He has a PhD in Economics from Stanford Economics. His research is primarily in the areas of
network economics, digital platforms and competition policy, with a specific focus on policy and strategy
issues in multi-sided platforms. He has worked on many applications, such as payment platforms, online
marketplaces, search and booking platforms, peer-to-peer lending, and ride-hailing services. Julian’s
research is published in the leading economics journals, including American Economic Review, Economic
Journal, Management Science, RAND Journal of Economics, Quarterly Journal of Economics, and Review of
Economic Studies. His work on multi-sided platforms is widely cited, both in academia and by policymakers.

Julian has advised multi-sided platforms and government agencies around the world. He has been invited to
present this work at central banks, competition authorities, the World Economic Forum and other major
international conferences. Professor Wright has also provided expert advice to major international
corporations such as Facebook, MasterCard, Telstra and Visa. In Singapore, he has provided consulting
services for the CCCS, Drew and Napier, Funding Societies (FinTech), the Land Transport Authority and the
Ministry of Transport. He has been appointed as a member of the Singapore Competition Appeal Board
since September 2019, and has been listed in the Who’s Who Legal for Competition Economists since 2011.
He also serves as Co-Editor of the International Journal of Industrial Organization.

Julian is passionate about helping as many companies as possible to realise their platform potential, helping
to mentor start-ups and angel investing in various platform-based companies. He also regularly provides
executive teaching on digital platforms and big data. Based on his research, teaching and investing
experience, he writes a biweekly newsletter on platforms along with co-author Professor Andrei Hagiu.
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Qualifications

e PhD Economics, Stanford University, USA
e BSc(Hons) Economics, University of Canterbury, New Zealand
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